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	Return on investment for the Events / Exhibitions Policy Owner/ Department: Sales & Marketing Department



	Brief
	ROMI (Return on Marketing investment) is a method to determine the value attributable to a specific set of marketing initiatives (net of marketing spending).

	Purpose
	To measure how marketing investments influence your revenue. Using the ROMI, you can evaluate which promotion tools are profit-making and which are loss-making.

	Persons Affected
	All departments in KSA / IBU

	Policy and Procedure:
	The ROMI (Return on Marketing Investment) can be measured by following the below points and procedure.

	Particulars
	Description
	ROI Metrics

	Build brand Awareness
	Increased social media presence
	No. of Social Media Impressions

	
	Increased media coverage
	No. of Media Placements

	
	Increased websites traffic
	No. of Websites visits

	Educate and Delight Customers
	Increased users of service / specific service features
	No. of Monthly Active users

	
	Increased Satisfaction of customers
	Surveys

	
	Increased customer retention
	No. of appointments with customers





	General
	· Any exception to this policy must be approved by the Director, Sales & Marketing department.



Page 6 of 6 	Uncontrolled copy if printed	
		
image1.png




