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	SMSA Brand Guideline policy 
Owner/ Department: Marketing



	Brief
	This policy outlines the key principles of SMSA Brand guidelines, including how the brand used and governed.

	Purpose
	SMSA Brand Guideline policy is designed to control, monitor and use of SMSA Brands preserving the company’s image.

	Persons Affected
	All departments in KSA / IBU

	Procedures







	For Kingdom of Saudi Arabia / International Business Unit (IBU):
· All the departments should follow the brand guidelines. If a new item needs to be introduced and not found in the brand guideline then it should be processed by the marketing, please refer to Marketing Department Responsibilities Policy.
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