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	SMSA Competitions and Appreciation Program 
Owner/Department: MKT



	Brief
	This policy summarizes the terms and conditions for organizing, participating, conducting, communicating and evaluating SMSA competitions held internally.

	Persons Affected 
	All SMSA employees are covered by this policy.

	Responsibilities
	SMSA Marketing Department

	General
	SMSA Newsletter Competitions Terms and Conditions:
1. The competition is open to all SMSA employees except employees who are connected with the organization or judging of the competition.
3. There is no entry fee and no purchase necessary to enter this competition.
4. By entering this competition, the participant is indicating his/her agreement to be bound by these terms and conditions.
5. Route to entry for the competition and details of how to enter will be decided and communicated by the marketing department 
6. Only one entry will be accepted per person. Multiple entries from the same person will be disqualified.
7. Competitions will be published on the newsletter every month and all employees will be notified of this along with the target date of submission.
8. No responsibility can be accepted for entries not received for whatever reason.
9. The rules of the competition and how to enter are as follows:
10. SMSA Marketing team reserves the right to cancel or amend the competition and these terms and conditions without notice in the event of management decision or any actual or anticipated breach of any applicable law or regulation or any other event outside of the managements control. 
11. Marketing department head will judge the competition and decide on ONE winner each month, which will be picked at random from all complete entries.
12. The prize is as follows - The prize is as stated and no cash or other alternatives will be offered. The prizes are not transferable. Prizes are subject to availability and SMSA Marketing team reserve the right to substitute any prize with another of equivalent value without giving notice. It also reserves the right to cancel the competition if circumstances arise outside of its control. (Subject to top management approval)
13.  Winners will be chosen at random, from all entries received and validated by the marketing team provided all answers have been submitted correctly and within the provided submission timeline 
14. The winner will be published on the newsletter in the succeeding month of the actual competition held. The winner will be notified by email and within 15 days of the closing date. If the winner cannot be contacted or do not claim the prize within 15 days of notification, the team reserves the right to withdraw the prize from the winner and pick a replacement winner.
15. The Marketing team will notify the winner when and where the prize can be collected / is delivered.
16. In event of any dispute the matter will be referred to QRM for resolution as per QRM investigation and incidents reporting policies.
17. Entry into the competition will be deemed as acceptance of these terms and conditions.

	Exceptions
	Any exception to this policy must be approved by the Managing Director. 
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